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Developmental Approach for Promoting Lao Silk Purchasing Decision of Law

enforcement officer of Pakse district in Champasak Province, Laos PDR.
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ABSTRACT

The purposes of the current study were 1) to study opinions of law enforcement officers
toward Loa silk purchasing decision in Pakse district, Champasak province, Loas PDR., 2)to
compare opinions of law enforcement officers toward Loa silk purchasing decision in the area,
and 3) to study developmental approach for promoting Lao silk purchasing decision of law
enforcement officers in the area. The sampling were 199 law enforcement officers in LOAs PDR
selected by proportional stratified random sampling method. The instrument was a set of
questionnaire designed in Likert scale. The statistics used in data analysis were Frequency, Mean
Score, Percentage, Standard Deviation, t-test, One-way ANOVA using LSD (Least Significant
Difference).

The result of the study showed that : 1) the overall satisfaction levels in Loa silk
purchasing of law enforcement offers in Pakse district, Champasak province was found at average.
Particularly, the aspects of shops and retailing were found the high level while quantity of
purchasing, payment methods, and quality of products were found at the average level. 2)
Regarding to the comparison of the samplers’ opinions using genders, age, income, and
education level as variables, it was found that there were significant differences among the
samplers with all 4 variable differences at the statistical level of .05. 3) Developmental approach
in promoting Loa silk purchasing decision was found to include the actions in increasing density
of textile, increasing more pattern of the products, improving quality of the products in terms of
color duration, employing application in the color design, and promoting specific design for the
Pakse area. In addition, reduction of the product cost was suggested. In the distribution issues,
the provision of appropriate parking area, well-ventilated retail areas, and categorization of retail
areas should be provided. In terms of sale promotion, the promotion in festivals, discounting in
large buying lots, government assistance in product distribution both international and domestic

levels, competition of Loa silk products, media promotion should be supported.

Keyword: Developmental Approach for Promoting , Laos' Silk Purchasing Decision
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